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Agenda

Â The Center for Hispanic Marketing Communication

Â Cultural considerations in marketing to Hispanics

Â Importance and Profile of the Hispanic Market

Â Evolving lives and needs

Â Marketing and Communication

Â Cultural differentiators

Â Hispanic Segmentation

Â Media behaviors of US Hispanics online



Center for Hispanic Marketing 
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Cultural Considerations

Cross Cultural Marketing
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Culture and Personality
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Social Class Paradoxes

Culture A Culture CCulture B

UPPER 

CLASS

MIDDLE

CLASS

LOWER 

CLASS



4/15/2007 © 2007 Felipe Korzenny 9

Consumer Social Class Differences



Importance and Profile of the 
Hispanic Market

Key Parameters
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Country of Origin
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Hispanic Buying Power

Â $212 billion in 1990

Â $490 billion in 2000

Â $736 billion in 2005

Â $1,087 billion in 2010. 

Â The 2010 value will exceed the 1990 
value by 413 percent

Source:  Selig Center for Economic Growth, University of Georgia
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Population Growth

Â 10 million 1980

Â 19 million 1990

Â 35.3 million 2000

Â 43.5 million in 2005
Â And considering approximately 10 million 

undocumented immigrants from Latin America, the 

number should beé
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Age 

Â Non-Hispanic Whites 39.6

Â Hispanics 26.7

Â Blacks 30.6

Â Asians 33.7

Source: US Census Bureau 2004 estimate
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From Minority to Plurality
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